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”Producing a Linkedin
profile is neither
easy nor quick!

* Reputation and image are tied to it
* There are no hacks

* Do not copy-paste your résumé to
it because no one will read it

* It takes planning
* It takes trial and error

* It’s like a presentation to the Board
of Directors, so there’s no room to
“wing it.”

* Be smart, be relevant, be articulate,
and above all, be amazing-er

16 Feb 2022 New Jersey State Bar Association
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A few concepts to
brand yourselves
better on Linkedin,
in some new ways

* Your network is
your net worth
* You are a brand

* LinkedIn # other
social media
 Start with “why”

* You’re always in
beta

* It’s hard to talk
about yourself

P
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“If you’re going to develop your brand, the last
thing you want to do is follow the beaten path.

You want to head down your own road.
Your brand has to plant itself in the hearts and minds

(especially hearts) of prospects and customers.”
Forbes
| [

Why A Brand Matters
Gty
<>

Mentife
P

Fkdkiok sk forbes.com/sites/loisgeller/2012/05/23/a-brand-is-a-specialized/
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®* Where you came from
provided the skills and
values you now possess

Presen+
=

Pog’f ,,

*
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® Hone the skillset and ; -Preserﬁ. :
value proposition you PR *
offer today '
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You are in command of
using these skills and
values in your future,
with new opportunities
when you tell “why you”
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Read this book,
or at least listen
to his TEDTalk!

youtu.be/u4ZoJKF_VuA
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START

WITH WHY
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Let’s get started.

Renovate your
profile, beyond
“what” and tell

“|||||||? N\

Wl"
I"

more richly
“why you” = i E T T E=EEiifE

'l[l -

1|| e

Let’s go section-
by-section in your
LinkedIn profile to
discover new ways
to brand yourself
and tell why you

lin.com/in/marchalpert | Feb 2022
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GW The George Washingtor
== University School of Busines:

he competition; still

21,563 followers 500+ cor

((Add profile section ) (_More )

® Top level data on you as a brand
°* Name, personalized self-description, location, contact info,

headshot photo, custom intro, creator mode
® Others can quickly learn about you as they mouse over your name

on a post on their Home page

° Immediate impression
©Marc W. Halpert | All rights reserved | www.connect2collaborate.com | www.linkedin.com/in/marchalpert | Feb 2022
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Banner
® A word on any graphics on LinkedIn:

* Including banner, video(!), slide deck, picture carousel,
podcast logo, company profile logo, PDF, word doc,
spreadsheet, etc.

° Use high rez graphics to best show your value proposition
and your passion for your work

° Banner: most memorable first impression

® Show yourself in action

©Marc W. Halpert | All rights reserved | www.connect2collaborate.com | www.linkedin.com/in/marchalpert | Feb 2022
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Linkedin Coach, Gr hor, Speaker, Marketing L Nym——
Consultant, Evangelist helping professional Is tell WHY they do what -

! University School of Business
they do, effectively, to be "amazing-er" than the competition; still
an e-payments expert too!

keding
;- Contact info

Headshot

e Before you meet someone, study their photo.

e Getanidea what they look like from their photo so you
can meet at a public place more easily.

e Remember, people may speak to you on the phone
while looking at your LinkedIn profile photo

Marc W. Halpert connect2collaborate

linked.com/in/marchalpert
marchalpert@connect2collaborate.com

203.218.8288
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2 #.. Connect2C
Linkedin Coach, Group Trainer, Author, Speaker, Marketing o TR—
Consultant, Evangelist helping professionals tell WHY they do what e Uniers ¢
. - . w4 niversity School of Business
they do, effectively, to be "amazing-er" than the competition; still
an e-payments expert too!

tan Area - Contact info

21,563 followers - 500+ connections

(Add profile section ) ((More )
esnite s e e ene i B Wit sl

Headline

® Hardest section of LinkedIn to write and THE most important!
* Not {title} at {law firm/company}

®* My headline is 219 characters including spaces (you get 220!)
® Makes you want to read more; HOW | can help

® Full of keywords yet readable

©Marc W. Halpert | All rights reserved | www.connect2collaborate.com | www.linkedin.com/in/marchalpert | Feb 2022
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Contact details

Make yourself accessible in all ways

Marc W. Halpert b4

Contact Info 4

M Your Profile

linkedin.com/in/marchalpert

& Websites

— " s Bkl
connect2 atewordp y 99

‘amazon.com/Marc-W-Halpert/e/BO7TDHWIXGM (Amazon author
page-both books)

pickmybrain.world/profiles/marc-w-halpert (Global Library of
Experts]

Phone
+1.203.218.8288 (Mobile;

Q@ Address
Fairfield, CT 06825
Email
marchalpert@gmail.com

W Twitter

marchalpert
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#. Connect2Collaborate

Marc W. Halpert @

LinkedIn Coach, Group Trainer, Author, Speaker, Marketing
Consultant, Evangelist helping professionals tell WHY they do what
they do, effectively, to be "amazing-er" than the competition; still
an e-payments expert too!

GW The George Washington
=== University School of Business

o e e

® Connect to those you know and have vetted
® Then nurture those connections

® Connections vs. followers

® The magic seems to start at 500 connections
® But: quality not quantity!

16 Feb 2022 New Jersey State Bar Association
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Experience

_s-Shown in chron order,
beginning with most
recent start date; order
can now be changed

e |+ {power verb}; 2600
character including spaces

e Make it easy for the reader
to visually scan it

e No fabricating or
exaggerating!

e Show your personality

e WHY you do what you do

e Clicking on logos will link to
LinkedIn company profile
pages

©Marc W. Halpert | All rights reserved | www. connect2c

Managing Partner

Adjunct Instructor, undergraduate School of Business, Management Department chair
=
N [—

VP &Treasurer-Americas
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)) DO THIS RIGHT AWAY on Settings and Privacy Page
< before making any changes to the Experience section
on your personal profile

Back to Linkedin 4B

Visibility of your LinkedIn activity

Account preferences

i h
Sign in & security Manage active status Chang
Choose who can see when you are on Linkedin
Visibil
faibllity Share profile updates with your network clo
Visibility of your profile & hoose if your network is notified about key updates from your profile
i network when your profil pdated or upon work
Snare proflie upaates witn your netwwork =
Visibility of your profile & Choose if your network is notified about key updates from your profile e
network

Should we notify your network, 0 your profile is updated or upon work
Visibility of your Linkedin
activity

Communications

Your profile updates can include job changes, education changes. Learn more

Data privacy

©Marc W. Halpert | All rights reserved | www.connect2collaborate.com | www.linkedin.com/in/marchalpert | Feb 2022
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Educational credentials
also recognizable by logos

Education

The George Washington University - School of Business
GW e d

MBA, international business

You should show the years =~ ™ wres
you attended [ R

1073-

Your classmates can be

.. +  TheHebrew University
decision-makers who L. erussem, rat uiorvearAbroad
want/need your services -

AND have COnneCtions See more education ~

Alums and classmates will
seek you out; vice versa
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Other sections to furth

!

® Licenses/Certifications
e Bar Admission(s)
® lLanguages

® Publications

® Bar review and other
article(s), podcasts, etc.

® Honors/Awards
e Especially peer-reviewed

="
.
=

-

"u

|
,!1

| !
Ll

N
"
4
|

[

® Projects
® Volunteering; board seats

® Professional and other
special interest organizations
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Attitude is a skill

You can learn math. French. Bowling.

You can learn Javascript, too.

twenty-seven other attitudes.

Skills and Endorsements

But you can also learn to be more empathetic, passionate, focused, consistent, persistent and

Collahotatd

And if it's a skill, it's yours if you want it.

If you can learn to be better at something, it's a skill,

Which is great news, isn't it?

wkkxdkkxsethgodin.typepad.com/seths_blog/2015/09/attitude-is-a-skill. html

©Marc W. Halpert | All rights reserved | www.connect2collaborate.com | www.li
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Featured Skills & Endorsemants.

Linkbdia erabotig - 36 Sandra Long and 15 cannections have gi

Socisl Networking ~ 5

sec by John Follis and 1 otherwho is highty skilled st this

by 2 of Marc W/s collesgues st University of Phoenix

Ry Kaplon and L axherwh i highiy slled
) ) ’ & Skills Take skill quiz ) e+ +

by 3 of Marc W/ colleagues st University of Phoenix

Truining - 36 -]
% E

MercW, is ko goodat m Industry Knowledge Interpersonal § 2 Reorder
. s o Endorsement settings
Enkedinstrinig -2

Endorsements X

Socisl Media 90 Public Speaking - 55 Cosching - 1

E-commerce « 31 Social Medis Mar... - 28 MewBusinessDe < 33

Newweariing - 25 Serstegic Parmer... - ¥ Business De
Executive Coaching ~ 12 OQrganizationsl EF... - 10 Customer 5

Project Mensgest.,, ~ 10 (S e Change Man) Manage how you receive and give endorsements

Include me in endorsement suggestions to my connections No

Uinkedin ~ 20 Blogzing © sl Ca
Danations - 4 Cazh Mansgement 3 Customer &

Selling Skills -~ 1 CashFlow - 1 Linkedin s

Innovation ! Merchant Services - 1 Adult Edus

Show me suggestions to endorse my connections No
Custamer Relations Ciisnt cervice and.. Grline Bra
Electranic Payme... Remote education Cliant Retention

HE Skills Usinz i1 Brand Positioning... 1 Resifience ©

©Marc W. Halpert | All rights reserved | www.connect2collaborate.com | www.linkedin.com/in/marchalpert | Feb 2022
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Featured Skills & Endorsements AdAd wmasatitt AP
LinkedIn training X

Linkedin training * 16

Brenda Meller st
) Unlocking the Power of Linkedin for VIPs & Sales Leaders | 1to1 & Team Training | Speaker | Q1
Focus: Audiobook, Webinars & Masterclasses | Loves Pie © & Jigsaw Puzzles

Jennifer Corcoran - Ist

Award-winning LinkedIn Expert Trainer  Helping empathic, introverted midlife female coaches,
consultants and solopreneurs attract their ideal clients organically with no spammy outreach
Struggling? Let's chat!

D.B. Wienke - Tst
CEO Optimizes LinkedIn profiles | Executive Resumes | Teach Linkedin Productive Activity | Resume
Writing | Help Transitioning Executives Find Career Options | ATS included | Love to Travel

@© Anyone

S

Daniel Drenger - Ist
Integrated Print and Ul Production Artist

Be sure to only allow those who TRULY know
your skill to endorse you. Be ethical.
Uncheck those who erroneously endorse you.
Manage your brand.

4
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B e ' Recommendations

_ *Manage how you ask
for recommendations
for best impact

® Be sure they reinforce
your “why”

- ®*The recommender

" tells HOW WELL you

_ doyour WHY

- ®* Ask other LinkedIn 1%t
level connections

® Send back for revision

* Ask for recos; give too!

©Marc W. Halpert | All rights reserved | www.connect2collaborate.com | www.linkedin.com/in/marchalpert | Feb 2022
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" How many recommendations?
Consider “The Halpert Rule”

@ H# Recommendations

2% X
# Connections

(£)
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REALLY
IMPORTANT
thing
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©Marc W. Halpert | All rights reserved | WWW.connect2collaborate.com
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Ask to
connect
the
RIGHT
way
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e
A Noah Houghton
—t

Noah

professional connections on Linkedin

©Marc W. Halpert | All rights reserved | www.connect2collaborate.com

XDirect: Reque§fto _cci)r_ih;éct

Join my network on LinkedIn

Great convo today and | hope we have more. Please join my amazing group of

B e

www.linkedin.com/in/marchalpert | Feb 2022
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Looking forward to our chat and
welcome to my amazing group
of professional connections (and
more!) on LinkedIn!

Marc

33

)
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"~ Leverage relationship referrals

Marc W. Halpert - 9:52 AN
Deirdre, meet Rhonda; Rhonda meet Deirdre.

| had the pleasure of meeting Rhonda this week and discussing
similar areas of interest and mission, primarily her work as

talent into new talent in the 21c.

Rhonda, Deirdre is involved at _an
entrepreneurship program and can give you a lot of insight as to
how to work wit them to help you with funding and other
initiatives for which
represents a viable plan to address the accelerating trends of job
loss from technology and innovation.

Someone kick off and let me hear great things from this!

https://www.linkedin.com/in/deirdre
https://www.linkedin.com/in/rhonda

©Marc W. Halpert | All rights reserved | www.connect2collaborate.com | www.linkedin.com/in/marchalpert | Feb'2022
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transforming high potential
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— Groups: silos of similarly

B e

interested professionals

- == ] L= !

& Interests

Influencers Companies Groups Schools

% Salesty - Sales Best Practices

-.-l 85,560 memt

y Hudson Valley Nonprofit Consultants Collective
S d > member

SNG SNG Networking Group

Networking 30 member

% Fellow Travelers to Floriade 2022 and Beyond with WMTE

m LI Service Provider Groun . N .
©Marc W. Halpert | All rights reserved | www.connect2collaborate.com | www.linkedin.com/in/marchalpert | Feb 2022
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ey - — g
— Join Groups
Apply to join groups Evaluate group
that interest you before you ask to join
Join and contribute to: Actively participate,
alumni groups don’t grandstand

industry associations
nonprofit groups
NJSBA special interest

Offer benefit of your
experience to others

groups Easy communication
locally based groups tool

business chambers Great way to make
networking groups, etc. new connections

©Marc W. Halpert | All rights reserved | www.connect2collaborate.com | www.linkedin.com/in/marchalpert | Feb 2022
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Neverjust “like” something!

Next: 4 ways to compose
great content that your
connections and followers
will want to read, comment,
and share

What I want my LinkedIn
connections / followers to
that they don’t quite know yet:

38
Marc W. Halpert connect2collaborate
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What I want my LinkedIn What I want my LinkedIn
connections / followers to connections / followers to
that theydon’t guite know yet: that theydon’t believe vet:

What I want my LinkedIn What I want my LinkedIn
connections / followers to connections / followers to
that they don’t quite know yet: that th

What I want my LinkedIn
connections / followers to FEEL as a
result:

* Emotional curiosity

40
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How to Create Meaningful Content

What I want my LinkedIn What I want my LinkedIn

connections / followers to connections / followers to
2. 2 . 2 3 O s

What I want my LinkedIn What I want my LinkedIn
connections / followers to FEELasa connections / followers to DO after
result: receiving this:

Based on a presentation by Cheryl Dixon, { ication and Adjunct Professor, Columbia University, adapted with her permission.

©Marc W. Halpert | All rights reserved | www. 2collab com | www.linkedin.com/in/marchalpert | Feb 2022
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~— Add multimedia to your profile

Especially effective in your Featured section

Featured + 7
Link - 2d Link - 3mo
B0 Marc W. Halpert ices Final planning underway!
| l ; My #podcastshow for .
_ I "
Don't Miss the Travel BIG Milestone (hopefully | can get very animated ( i : s 11 47 f
Event of the Decade... |... for you too) about LinkedIn! Linkedin Marketing £e2 &ab
linkedin.com connect2collaborate YouTube b) Techniques for Law an...
Join acclaimed travel Back on November 11, As a professional ' Beyond that
advisor Sandy Lipkowitz 2010, when | first started LinkedIn coach and _ indescribable feeling of
of We Make Travel Easy blogging, | was rough, trainer, | am here to help E your own book, not once
Tuesday, 18Jan22 500PM and ready, yet unsure you level up your but twice, there's
PST/700PM CST/800PM what would resonate with Linkedln profile. | coach knowing it hit #1 on
EST for the travel talk of... readers. | promised to... and train you to best... (oL Amazon in new releases...

® Rotate current multimedia here to show your best work
® Add a brief explanation: what they are about to see
® Make them want to read more, further down

©Marc W. Halpert | All rights reserved | www.connect2collaborate.com | www.linkedin.com/in/marchalpert | Feb 2022
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@ Jay Harrington » st
I help lawyers become thought leaders and build profitable legal practices
90 - ® .

What is legal marketing?

The terms "legal marketing" and "business development” are often used
synonymously, but they're not the same thing,

U@ s

<0 Baback Panah

B ™ Stephanie Rodin «
&) tike D co Q5%

Ave you a NYC business? Then this is a #mustread for you.

https://bitly/3rmOfZ1 #covid1ol

e @
We're hiring (again!). D&S is looking for a Supporting Immigration Specialist
(paralegal-level position) to join our growing team. Read more about the role e New covip-19
here:

D & S '\ oiraimondo & schroeder Lip
BOUTIQUE

BUSINESS jobs.gusto.com + 1 min read
TMMIGRATION

"'“'Po_st_éﬁtTEUpdat/

e Tell us:

©Marc W. Halpert | All rights reserved | www.connect2collaborate.com | www.link

e what you are thinking

e what’s important to
share with others

e what you have read that
is worth comment

e what you need help with

Make it reflect well enough
on your work to convey
what you are busy with

People want to know!

in.com/in/marchalpert | Feb 2022
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2. MarcW. Halpert ‘,6‘\ 2
Multipreneur: | coach/train you to look amazing-E. s

Actions can speak much louder than
words on #LinkedIn

Published on September 1,2016

You may have seen this beautiful video (and it's worth seeing again and again), but JIC
you missed it you will see true human compassion when a boys' soccer team from

Spain defeated another team from Japan. The short video is here.

©Marc W. Halpert | All right€ Pésérad’ | W whes Bt  SHAB B ate com O [ WwAREITKediN €6m/in/marchalpert | Feb 2022
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Edit post |
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Create a post

l ’ (8 MarcW. Halpert v )

Who can see your post?

k ® Anyone + Twitter (@marchalpert) )
our post will be visible on feed, on your profile and in search results

What do you want to talk about?
- Anyone

e on or off Linkedin

Anyone + Twitter (@marchalpert)
Only the first 255 characters will k

be shared to Twittes

Connections only
N on d
Connections on Linkedin

Add hashtag

Y Group members )

QDPE &L

©Marc W. Halpert | All rights reserved | www.connect2collaborate.com | www.linkedin.com/in/marchalpert | Feb 2022

Keywords:
5 Places to Be Found In LinkedIn Searches

p trainer/spe.
1al practices, «
by credit ¢

Headline
Now 220 characters
including spaces
Snapshot that follows you
all over LinkedIn
Collapse all your years into
a couple of phrases

Hard to do but not
impossible
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Keyw;a:;: ) ;
5 Places to Be Found In LinkedIn Searches

fi-brandir m ‘ ‘

sals 2) consultant on th

P t'a\HE‘F,/S[J@ on's cash flow. My passic

1al practices, « l\gx..",,‘m.;,
by credit ¢ Ef N

Like your elevator pitch
Lede paragraph in a
newspaper article
Further elaborates on
headline: WHY YOU DO
WHAT YOU DO 2600 chars
Add graphics and video,
generally about your career

©Marc W. Halpert | All rights reserved | www.connect2collaborate.com | www.linkedin.com/in/marchalpert | Feb 2022
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e, —— " g /?gﬁg%g ate
Keywords:
5 Places to Be Found In LinkedIn Searches

p trainer/spe.

1al practices, « Lwyﬁw .
ANy
by credit ¢ Q -0

Lo

‘ ‘ ‘ Experience

In each position/ organization
tell what you learned
Explain accomplishments;
why applicable; 1000 chars/job
Add graphics and video here
too, specific to the job
Use logos of organizations
you worked

©Marc W. Halpert | All rights reserved | www.connect2collaborate.com | www.linkedin.com/in/marchalpert | Feb 2022
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p trainer/spe.
al practices
by credit ¢

Keywo;azé:
5 Places to Be Found In LinkedIn Searches

connect)
B = collaborate

ﬁ\ i i i
| JETrveye

w
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Real skills (not “manage-
ment” or “finance”)
What you developed and
refined with tie-in to what’s
applicable today
List clear, concise,
specialized skills
Manage skills endorsements

49

| trainer/spe
nal practices,
by credit ¢

sals 2) consultant

on's cash flow. My passic

AN
TR
¢ |

S ———.., : /?gﬁg%g atg
Keywords:
5 Places to Be Found In LinkedIn Searches

s a high-energy’

ontt

oy

o
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Number 5:

Use 3-5 #s
on posts!
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Collahotatd

Suggested

legal hashtags:
#law

legalissues
#legalnews
#lawfirm

#lawyer

#lawfirms

tlegalit
#professionalwomen
#lawandlegislation
etc.

e S

conpeci@d)
onnect})
- _— collabofats]
.,;::/

How can LinkedIn

help you find and

clients

vendors

prospective
employers
prospective
employees

and other colleagues?

©Marc W. Halpert | All rights reserved | www.connect2collaborate.com

engage with:

www.linkedin.com/in/marchalpert | Feb 2022
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Search for people

Look for people you know and that others know,
that you think will be helpful

e Ask them to join your network if you know them

e Ask others you know to introduce you

e Be professional and strategic; don’t stalk or badger
Search by name, title, past or present employer,
keyword, location, etc., or any combination

Identify common threads to partner along;
leverage for furthering common interest and
raise likelihood of connectivity

©Marc W. Halpert | All rights reserved | www.connect2collaborate.com | www.linkedin.com/in/marchalpert | Feb 2022
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Seek connections
Cull from your personal connections’ lists

|ldentify someone you want to reach to
and research how you are connected

If a second level connection, ask your
common connection first!

If more distant, think about how to do
this: directly or indirectly
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" Attorney Ethics: A

® Educate the public on the importance of the rule of law

©Marc W. Halpert | All rights reserved | www.connect2collaborate.com
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Balancing Act
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" Attorney Ethics: A

services

® Market to, get referrals to individuals seeking your legal

©Marc W. Halpert | All rights reserved | www.connect2collaborate.com
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Balancing Act
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" Attorney Ethics: A Balancing Act

CONMH
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e

® Market to, get referrals to law and legal colleagues
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" Attorney Ethics: A Balancing Act

CONMH
= mllaﬁ atd]

—_— . L

e All within the ABA Model Rules of Professional Conduct
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~ Attorney Ethics: A Balancing Act

[ J

[ J

» Contact the Office of Attorney Ethics telephone
hotline, among other resources 609-815-2924 for
research assistance on legal ethics and advertising
issues pertaining to your own, prospective

16 Feb 2022 New Jersey State Bar Association

conduct.
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Available in paper or kindle at
FrEkkkRRRE* americanbar.org
/products/inv/book/4116885

TECHNIQUES
FOR LAW AND 55/
PROFESSIONAL

PRACTICES or on Amazon
MARC W. HALPERT Fhkkdkkramzn.to/37TNMIqr
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Wrap up thoughts

® Have a complete profile, smartly presented

® Use keywords

® Be searchable

¢ Use multimedia and graphics for visual effect
* \WHY YOU DO WHAT YOU DO

® Get out there and connect ETHICALLY to other great
people for top notch collaboration

©Marc W. Halpert | All rights reserved | www.connect2collaborate.com | www.linkedin.com/in/marchalpert | Feb 2022
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~ " one-to-one personal Linkedin coach

group LinkedIn trainer in all industries/associations
LinkedIn project marketing strategist

connect@‘i
collaborate

linkedin.com/in/marchalpert

marchalpert@connect2collaborate.com

ph: 2033730875 Fairfield, CT 06825 Marc W. Halpert
connect2collaborate.com LinkedIn Trainer & Evangelist
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Questions?

—
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